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INTRODUCTION

Despite widespread availability of mental health 

resources on college campuses, student 

engagement remains low.

Attitudinal barriers are stronger predictors of 

non-engagement than structural barriers (e.g., 

perceived time, cost, effort; Ebert et al., 2019). 

Prior research suggests that how mental 

health programs are framed and marketed to 

specific attributes of the consumer can 

significantly influence engagement (Petty et al., 

2009).

METHOD

SONA PSYC 1001 Pool & Paid recruitment via flyers

White (86%), Cis Woman (74%), Freshmen (63%), Age (M 

= 19.2, SD = 1.32), Credit Hours (M = 15.4, SD = 2.2) 

DISCUSSION

Strengths:

• Random assignment to condition

• Real-world email-based intervention

• Novel design (time-stress vs. general wellness 

x student-designed vs. expert-designed)

• Participatory research design

• Made by students for students (social 

accuracy) 

Limitations:

• Homogeneous sample

• Typos in surveys of Academic Procrastination, 

Self-stigma scales

• Sample size

Conclusion:

Experimental conditions increased attention to 

the manipulation check/mindfulness 

advertisement, however, that increase in 

attention did not significantly influence uptake 

behavior. Younger students, and those taking 

more credit hours, were less likely to opt into the 

mindfulness program.

RESULTS
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HYPOTHESES
We hypothesize that students will be more 
likely to indicate interest in engaging in a 

mindfulness program that is described as 

targeted to reduce time-related stress vs 

wellness generally. We also hypothesize that 

the who the creators of the program are will 

have an impact on uptake.  
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Engagement by Age Group
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reduction
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stress 
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Co-designed by 

college students n = 77 n = 80

Designed by 

mindfulness experts
n = 72 n = 82C
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Potential Covariates 
Gender

Age*

Number of credit hours*

Major in college

Time Affluence

Perceived Devaluation-Discrimination

Academic Procrastination

PHQ-8

GAD-7

OR SE p

Target 1.08 0.29 .804

Creator 1.33 0.29 .334

Target x Creator 1.32 0.59 .635

Age 1.26 0.15 .113

Credit Hours 0.90 0.07 .150

n = 311

Opted-in to Mindfulness Program by Condition

Manipulation Check: Mind vs Time Manipulation Check: Expert vs Peer

Engagement by Credit Hours

p > .05

p < .001 p < .001

p = .01

p = .002

Engaged:
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